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In this portfolio, you'll see a collection of marketing strategies,
education, credentials, experiences, strengths and how I give back
to our community. I'll touch on the marketing aspect here, and it
will give you a very detailed approach to the marketing
implemented and the results received from it.

| take my business very seriously, and am passionate about what |
do. My goalis to have you walk away trusting that I will be your go-
to Real Estate Resource for life. As other agents grow frustrated
with the surge of technology, | truly embrace it, educating myself
regularly, and implementing what I learn. I run my business like a
business, not a part-time hobby. It’s a full-time career for me, and
my team and | dedicate 100% of our time and energy ensuring that
we are thoroughly knowledgeable. Not only in Real Estate and the
current market changes, but also recognize the innovation,
teehnology, and digital marketing trends. Personally, 1'have closed
over 60 homes in the last eouple years homes and have repeatedly
been recognized in the Top 10% of Real Estate Agents in New
Jersey, being a multiple time recipient of the NJ Circle of Excellence
award as well as numerous awards within my own office.

If you are Iooking for real estate professionals you can trust to act
on your behalf, provide impeeeable services and successfully market
your home using the latest digital marketing trends, then you can
STOP looking! Selling your home is one of the largest financial
investments that you will ever make. Please let us assure you that
while selling your home, your personal and financial interests are our
main objective. Our goal is to make the sale of your home as
seamless as possible. | guarantee it!

Thank )fou! My team and I look forward to working with you.

Peveis [horte Jrferdrafs
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CREDENTIALS & ACCOLADES

Bachelor of Science B.S. | Marketing
Life Member, Alpha Epsilon Pi Fraternity, Inc.
Graduate, US ARMY Drill Sergeant Academy
NJ Licensed Home Builder & Registered Remodeler since 2003

Top 10 Agent | Keller Williams Ocean Living 2022, 2023
NJ Circle of Excellence Recipient 2022, 2023
Market Center Representative | KW Military

Associate Leadership Council
Productivity Coach

NJ Realtors 2024 State Selection - Communications Committee
MOMLS 2024 Selection - Legislative & Political Affairs Committee
MOMLS 2024 Selection - Grievance Committee

Residential Listing Specialist
PSA (Pricing Strategy Advisor)
ePro (Advanced Digital Marketing)
SFR (Short Sale & Foreclosure Resource)
Real Estate Divorce Specialist



QUOTE FROM THE TEAM

We absolutely love what we do and we pride ourselves on integrity, service, and a long
list of satisfied clients. We often turn to Dennis Mark’s construction background to
educate Buyers and Sellers on the current market. We also offer 100% satisfaction

guaranteed and educate on the Right’s to Cancel to all of our clients - as we are that
confident in the services we provide.
- The Dennis Mark Group -

* RED Day: The one day a year where ALL Keller Williams close down and we spend
the day working for our ad opted charity.

* Yearly Food Drive with Vetwork

* Righteous Few Motorcycle Club, Inc yearly Charity Event

* Quarterly Client Happy Hours & Cigar Networking events

* Giving Baskets during the Holidays

* Yearly Comedy Event

* Pictures with Santa in December
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ADY TO HIT THE MARKET

(Creating the Marketing Hype jor Your Home

We assure you that your home is ready and presented in a manner that will create
the “hype” about your home. The more we do prior to putting your home on the
market will assure you receive top dollar jor your property as well as ensure we
know and take care of any issues that can become problematic during the eserow
process. lWe become aware of any potential issue that could possibly ajject your
bottom line so that there are no “surprises” down the road.

We have a comprehensive list of resource specialists, tradesmen, and
subeontractors that can do anything and everything jor you to help this process
become as seamless as possible (any work needed or requested will be an 3
additional cost). If needed, we provide a staging consultation to ensure ydur
proﬂrly is shown to the absolute best of its ability to help you end up with more
ojjers, better terms, and a higher price jor your home! |

Just ask us jor a list of i:lﬂ;’_lﬂlg you need! We can provide an all-inclusive service
to help to organize and maintain any project you need including but not limited to:

staging, window eleaning, gardener, painter, handyman, landscaper, speeialix%
tradesmen, electrician, termite inspector, home inspector, appraiser, and much
— more!
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We go beyond the extra mile to get the best price for your h
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We’ll be your Earrner as we work together to get you the best price in a timely fashion. We're
confident we (‘% S

AS #’our I_Parrnf:r we offer our expertise to hel nX|0u make good decisions about the sale of gour
home and avoid , st
advantages:

an earn your trust and our poli
If the lines of Communication are always open,_our relationship will always thrive

costly mistakes. It starts with making sur¢’ your home is presented to its bes
360 Degree Picture Virtual Walk Through of the home

Floor Plans and measurements both inside and outside

In-depth analysis and expert advice on pricing strategy for optimal results

Free consultation with professional Home Designer / Stager
Free basic staging with Professional Home Designer/ Stager
Professional staging advice as needed to attract buyers
Digital Marketing Specialist to maximize online presence
ChecKlist of recommended changes to your home to ensure
List of reputable vendors for any work requirec
Marketing session to u:lentify your home’
importam

Synched lockbox to track Realtos
to you to keep you in the loop







THE QUALITY OF MARKE TING MATERIALS REPRESENTING YOUR
HOME HAVE A HUGE IMPAC I ON HOW [T IS PERCEIVED IN THI
MARKE TPLACE. TO POSITION YOUR HOME INITS BEST [IGHT, WE
OFFER:

* Professional photographer to capture interior and exterior images
* Videography to create a high definition 2 to 4minute virtual
property tour with a description of your home
* A high quality, fullk-color four-page brochure featuring your home
* Anindividual property Landing Page which includes:

® printable brochures

* photo gallery

e virtual tour

e property map

* reports for out-of-town buyers showing nearby amenities,

school scores and distance, community information, city
demographics, and a “contact me” button

* Luxurious lawn sign, our highly recognizable Dennis Mark Real Estate
logo, and a customized texting feature directed to your home’s
website
* Search engine optimization (SEO) of all marketing materials by
Digital Marketing Specialist for maximum online exposure
* All materials cell phone compatible (91% of buyers use cell phones
in their home search)
* Online mortgage calculator to help buyers decide if they can afford
to purchase your property (website and mobile app)
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A RECENT NAR REPORT SAID THAT REAL ESTATE ACTIVITY ON SOCIAL MEDIA HAS DROPPED. THI
REASON IS MOST AGENTS DO NOT UNDERS TAND HOW 1O USE [T EFFECTIVELY. USING OUR PROCLSS,
WE GET A SIGNIFICANT AMOUNT OF HITS AND SHARES PER MONTH THROUGH OUR DIGITAI
MARKE TING. YOUR HOME WILL BE EXPOSED TO A BROAD TARGE TED AUDIENCE THROUGH:

e Pre-market information to p()tcnrizll l)uycrs (‘UI'I'(‘HH"_\" sczlrching via (ff.(.)ming Soon (‘zlmpaign,
utili/ing social media and real estate websites like Zillow, Trulia, Homes.com & Realtor.com

o Virtual property tour added to our YouTube channel with description crafted to enhance
search cnginc ()ptimi/zlri()n

o larget Market paid advertisement on social media l“eaturing the property tour video which
generates over thousands of views, comments, likes, and shares

e Creating cookies on the backend of the markoting to capture a target audience

e Online syndication that includes Realtor.com, Zillow, Trulia, Facebook, Youlube, Twitter,
("migslisf. I'he Dennis Mark Group, Homes.com & more with \\-"eekl}' posts and updares 0 keep
your home in top spots

e Paid Iisting enhancements to I\'eep your property in prime position on these sites

e Back end access to major real estate sites to create unique, attractive postings that are more
accurate than MLS information

e facebook Ad campaign targeting local and out of area buyers

e Instagram & Tik Tok posts about your home to specn‘lcallx reach the millennial & Gen X
mmkets

e (Contests and giveaways on social media promoting your home’s virtual tour

e \Virtual tour and photos on a custom one page website for your property, with a (Icscription
written to enhance search cngine optimi/arion

e Constant analysis of online traffic data to tweak your campaign to increase traffic and
conversion rates

. Digiral Reach ads with retargeting posred to high out of state exodus areas once a week.

e Immediate foll()\\f-up to online interest or inquiries b}-' phone or b}--' senclinéI video response via
text or email

o Target market potenrial buyers who PI'(‘\-"’]OUS|}-" interacted online on homes that are similar to
our seller's properties using Al technolog}-‘ though my Command System

5






Through our extensive onl
access hunc

* Cooperate with all Real Estate companies in
services

* [lyers sent to local and out of area agents with Bar
directly to your home’s website

* Contact preferred lenders for any prospective buye Sin
their network n
* Email *Just Listed” & “Open House™ elyers with links £o y
website
» Announce price reductions (only when needed) to our national
network of real estate agents

* Send property specific information to our
internal agents who receive hundreds of inquiries
monthly (over 1500 agents)

* Contact agents to request feedback after the
home is shown, which I then forward to you

* Perform a reverse prospecting search to identify

prospective buyers in MLS

* Host Broker Open House, inviting all Realtors
and lenders from the area to tour the home and
provide feedback

11



TRADITIONAL MARKETING

e .

S letters Wlth your home and other available propertles to local

. NEIGHBORS
e erris, [larks

YOUR COMMUNITY MARKET LEADER

Dear Neighbaors,

My name is Dennis Mark Interdonato. This letter
was sent to you because | am actively working
with buyer's that want to buy in your community,
and specifically. the model home you currently

~ IBUYING « SELLING « INVESTING « EDUCATING
1S MA) TERDOMATI
DEHNI BECINIERDORATO Is there any way | can speak with you about the
possibility of selling your home? | have my finger
on the pulse of your local market, closely tracking
property values and market trends.

7325982672 1 am not writing to waste your time, so please, if
DennisMark@kKw.com you have any interest, scan the QR code below
www.DennisMarkRealEstate.com and it will put us in touch to talk further.

Thanks for your time and the opportunity
FOLI.UWMEDN

@®@PH®O
@DennlsMarkRealEstate

vy QAN LIVING

RELEWILLIAMS, REALTY




tunning. Glegance
& Comfort

4 BED 3.5 BATH
2,532 380. F1

E

OEFERED AT $525,000

Showings Begin 6/6/24

- Tastefully Updated & Maintained

- Updated Kitchen with granite counters and a GE
Cafe stainless appliance Fackage

- Handscraped Hardwood Floors throughout the
entire home

- Finished Basement

- Dversized bedrooms

- Master Suite complete with walk in closet, large
bathroom and plenty of room

- Incredible i]rivate backyard for entertainin

- Close to all major roadways, Shopping & Dining

CONTACT ME TO SCHEDULE YOUR PERSONAL TOUR

Dennis Mark Interdonato
132-598-2672
DennisMark@KW.com
www.DennisMarkRealEstate.com

| AM DENNIS MARK INTERDONATO,

/;<,,r_ .f.:; - e T
MARCH MARRET 1
A ® ;
& > @) :
AR OAREE SRS VR
$656,085 $563.014 91.3% 514

TEP INTO A WORLD WHERE
(Z{}MbFURT MEETS ELEGANCE i THIS
STUNNING 4-BEDROOM, 2.5-BATH _
CENTER HALL COLONIAL IN
HILLSBOROUGH'S TRANQUIL ROHI
SECTION. PERFEGT FOR THOSE
SLEKING ELEGANCE AND COMFOH

Staying informed about the latest developmentsin the r
you're considering selling, buying, or simply keeping a ck
area. As your trusted real estate professional, I'm comn
insights you need to make well-inforr

| have my finger on the pulse of these changes and can h
impact your real estate decisions, If you're interested in receiving a personalized market
update specific to your area, call or text me! This comprehensive report will give you a deeper
understanding of the current state of the market and how it may affect your real estate plans.
Stay ahead of the curve and empower yourself with knowledge. Reach out today, and I'l
ensure you have the insights you need to make informed real estate decisions.

Clef o WHAT YOUR HOME MIGHT BE WORTH IN TODAY'S MARKET?

/i (VW VY OCEAN LIVING

ceee threlel | KELLERWILLIAMS REALTY

DENNIS MARK INTERDONATO | REALTOR, PSA, EPRO, SRS




RANOW THE RE

OFFER ON HOME

Evaluate and determine your needs and
priorities

Confirm that all decision-makers are on
title and agreeable

Review agency choices and select
appropriate working refationships
Discuss home improvements and
recommendations (repairs/ staging)

A detailed discussion of "What to Expect"

and timelines of events

Confirm tax roll matches the specification
of your home

Provide a copy of the key

Register lock box on MLS

THE

DEVISE @ EXECUTE MARKETING PLAN

Discuss marketing plan

Establish pricing strategy

Place yard sign and marketing on property
Fvaluate property demographics to help
determine pricing strategy

Monitor and evaluate results of marketing
actives

Revise markering Plan and pricing strategy
as necessary

Adjustments to Major Digital Marketing
Strategies, as needed

Z GROUP

SELLING . BUYING . INVESTING . CONSULTING
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COMMUNICGATION CONSTANTLY TO MAKE SURE

THE SELLING PROCESS CONTRACT ACCEPTED

* Review, compare, and contrast the terms Open escrow, verify buyers earnest money
of all offers e Escrow instructions, order title report
e Explain the pros and cons of all offers
e Calllender and buyer's agent to \-'erify Complete any needed repairs
qualiﬁcation and motivation of a buyer Confirm receipt ofcontingency removals, inform
e Confirm lender qualfication is accurate and seller of receipt

Review inspections and buyers "Wish List"

[ ]

is fully Desktop Underwritten e Send weekly updates on the progress to closing
e Confirm ﬂnancing type will work for to the seller
property e Contact weekly to review the progress of
e Make sure the CEO date is realistic and closing
works with the seller's needs e Confirm docs have been drawn 10 days before
e Counter all offers to "Highest & Best" COE & title is clear
« Verify Proof of Funds are sufficient for the e Schedule a final walk through after docs have
buyer's down payment and closing costs been signed by all parties
« Verify funds to pay the difference of « Send notification of funding to all parties
appraised value if needed * Send notification of recording

e Mark property sold in MLS

e Closeout file and send seller copy of all
documents signed

e Confirm marketing materials, signs, and
lockboxes are removed,

15



BEHIND THE SCENES

While all this activity is happening, we're also working behind the scenes to make sure your home

gets the most exposure so it sells at the best price in a timely manner. We also gather all
information necessary to ensure a smooth transaction.

T el o

* Immediately send responses to buyer leads via e-mail and text

* Improve the mal‘kering of any under-pen“orming marketing campaigns b_\ anal}-/ing & viewing results of
campaigns
* Meet w eekl\ with the team to I\eep on top of each step in the mzuI\etms; campaign of your home

* PRICE THF PROPERI\ CORRFCTLY THE FIRST TIME TO WIDEN THE WINDOW OF BUYER SH()\\I\( S

* Reassess pricing if online traffic is not converting into offline tours

* Answer any questions that arise throughout the transaction via our full st‘aﬂ'ofspe('ialisrs

* Use infra-red technology of Supra Lockbox to monitor agent sh()\\'ings to get fast feedback

* Research ()\\-'n(’rship and deed type from Title C ompany

* Research property’s current land use, /oning. deed restrictions, and easements

* Research tax records to \-'crif}f full and (‘()mplcrc Icgal information is available to prospective huycrs and

huyer‘x agents on MLS prinrout

. \"(‘l‘if}' that your property is free of all liens

nCe e We ronl /e nofl real e
g Wéﬁmlmgw% ?Z‘W T@T@TT

* Verification with agent and lender to ensure the bll}(’l' is pr(.)perl) qualiﬁed, I'(’{ld}'. and able to
purchase (verified employment, reviewed taxes, bank statements, credit report, 1003, etc.) before
accepting the offer

* Weekly communication via e-mail about status and progress of the sale

* Text message and e-mail reminders to you about appointments and deadlines of escrow, seller
disclosures, buyer inspections, appraisal report, bu_\'er final \\-'ulkrhr(_)ugh signing loan documents, and
final closing documents

* Constant communication with cooperating sellingr agent and lender to give accurate feedback to
seller about status of loan, and escrow

* Constant communication with both attorneys to ensure nothing is bcing missed and all deadlines are
on track.

16



OUR CORE VALUES

Urcompromssed Jiegsily

Honesty and fairness, we will always do the right thing;

people before things. Win-Win, or No Deal.

Lendfers iy

We are the example, we lovingly lead, direct, guide,

and hold ourselves accountable.

Constant improvement and creativity; we celebrate success

but strive for excellence, we never stop advancing.

We do and teach ourselves, our company, and our

community.

[nbue Pesple

As family, we will treat all people with courtesy,

dignity, and respect.



Before our Iisting presentation appointment, our team puts together a complete
comparative market analysis of your property to determine the value by reviewing

recent active and sold comparables similar to your property in your

“ALWAYS,
WE'RE
IN THIS
TOGETHER!”

Facebook Ads
Retargeting Campaigns
Digital Repurposing
Digital Marketing
Iraditional Marketing

14

Design Consultation
Pick Your Neighbor
Virtual Open House
Video
360 Tour
Direct mail
Youtube, Facebook
Instagram, Tik Tok
Mass Web | Aposure ™
Signage B
Website . ®
Print

=kw MILITARY &
kw OCEAN LIvi&

KELLERVVIELIAMS. REALTY 1

l'P:lII'\

\[a;ill:{:
Updating
Minimize/Declutter
Landscape
Costs, Timing, Painting, Cleaning,
( arpets .
What To/Not To Do

iming

Premarketing

neighborhood.

Pigelrgure

What To Disclose
Anvthing That Has Ever Been: Repaired. Replaced. Modified, Added,
Fined or € Ii:mllqvnl
Timelines
Ay Material Defect (Past or Present) on The Pro perty
Home Owners Association
Death, Drug, Flood. Covid, Sump Pump, Golf Course, Noise, Megan's
Law. Inspections, Location, Utilities, Mold, Pool. and Lead Base Paint
Liens
Lasements
Lncroachments
Non-permit ted ltems,
Title / Escrow

Fransfer Disclosure Statement .

Absorption Rate

Market Climate
Comparable Market Analysis

Age/Size/Beds/Bath of Property

Market Conditions
Rentback
Pricing
Average Days on Market
Replacement Home heeded

Upgrades
Location / Desirability of '\cighhi rhood
Buving & Selling Views
. b . 1 mi | v
Funds Needed from Sale to Purchase School Proximity/ School Scores
Moving Local or Out of State Highway Access

Family Dynamic Condition

Purchasing Contingent or Non-contingent

Negititins

( un1in|:;rnn'ii-\
Notice To Preform
% of Down Payment
Earnest Money Amount
Impt'ﬂ irJn\
Regulations
Appraisal Issucs
Length of Contract
!\pu of Loan
Home \\:irraiir_\
Closing Time / Timings
Repairs
Proof of funds
Title Escrow
County Transfer Tax

Covid Schedule
Oc cupancy
Liabilities
Policies & Procedures
Around Showing
wailability
limeframes
Children/ Pets
Cleaning (Show Ready)
| ock Box .

Alarm

What To/Not To Discuss With Buyer/ Buver

Azent

18



/ r"‘_ _‘

My wife and | had the absolute pleasure of working with Dennis Mark, when we began the search for
our first home together. Knowing absolutely nothing about the buying process, Dennis literally held
our hands through the entire transaction, keeping us well informed every step of the way. His
negotiation skills and knowledge of the buying process made us feel so relieved and fortunate, and
we couldn't have asked for a better Realtor to guide us through. Not to mention, he is now a lifelong
friend. So much so. in fact, that when | needed help installing a bearing beam in my house, not only
did Dennis tell me exactly what | needed to do in order to make it happen, he showed up and
installed it with me! What Realtor spends 6 hours on a Saturday night installing a bearing beam for
their clients - this one does!!! We HIGHLY recommend Dennis and can say with confidence, that we
not only have an amazing Realtor, but we also have an amazing friend in him, who very quickly has
become part of our family.

D of
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Dennis has a unique skill set that allows him to make you feel well taken care of in a
trusting manner, while having the knowledge and eclectic experience in the real
estate market. From the customer perspective, Dennis is a straight shooter who is

honest. upfront, and tactfully comforting. Dennis' past experience as a general
contractor provided such an added level of comfort for us during all phases. He
understands the physical structure he is selling which is great when you want to

know on the spot if a wall can come down, or if there is a load bearing wall. He

really brings the best of multiple worlds while being an authentic human who
makes you feel like he truly cares where rycmr family will be living their lives. Trust
him confidently.

D o

REAL ESTATE



| must say.. | was stressed and timid working with yet another realtor. But Dennis
quickly melted all of that anxiety away. He was prompt, informative, knowledgeable
and most importantly put all of my worries at ease. Dennis made what | thought
would be a stressful situation seamless. And if you ask me.THAT is a remarkable
skill. Superlative. He has exceeded our every expectation.

D o
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Dennis is a true professional. Working with Dennis is truly a pleasure and his
knowledge and expertise is much appreciated. He walks alongside you and make
sure you are fully educated and knowledgeable about what you are buying or

selling. Don't hesitate to work with a great real estate professional like Dennis.

s o

REALDES T AT E






REALTOR ASSOCIATE, LISTING SPECIALIS T

I'M EXCITED TO START WORKING WITH YOU,
AND LOOK FORWARD TO MEETING SOON.

Direct: 732:598-2672 Office: 848-241-6955
dennismark(@kw.com
www.dennismarkrealestate.com
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(@dennismarkrealestate
0 (@redwhiteandrealestate
o (@dennismarkrealestate

@ @dennismarkealestate
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